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Major outcomes
· 93 per cent of listener survey respondents rated the content as valuable and relevant
· 89 per cent of listener survey respondents rated the station as a trusted station
· Launched 6 new programs
· Upgraded the Master Control Room, providing ability to broadcast from all three studios
· Initiated professional development workshop series
Financials
· Successfully applied for a total of $443,408 in grants
· Surplus of $182,576 as at 30 June 2019
· Retained equity at $1,201,636
Key partnerships
· Community Media and Training Organisation (CMTO), (Professional Development Program)
· IDEAS, a key disability information service (co-promotion) 
· The ABC (New Year's Eve fireworks)
· Spineless Wonders (Little Fictions)
· Family and Community Services (Seniors concert media partner)
Governance/Committee meetings
30 committee meetings including: Board; Finance, Audit & Risk; Engagement; Strategy; Program Advisory; Service Delivery and Audition.

Key facts
· Approx. $1 million/yr of volunteering hours donated
· Broadcast 24 hours a day, 7 days a week
· 100,000 weekly listeners
· 31 live-to-air programs/week
· 57 pre-recoded programs produced by 2RPH
· 171 unique presenters 
· 199 active volunteers 
· 170 Members as at end of June up 13% on previous year
· 32 readers successfully auditioned from 71 applicants




















